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Al Mohtaraf Assaudi was founded in 1983 as one of the first
providers of design services in the kingdom. With over 25
years worth of industry experience, Al Mohtaraf has become
one of Saudi Arabia's best known and most influential graphic
design firms, and has since contributed in the development
of today's local and regional design trends. The firm currently
boasts a work force made up of a team of 50 of which more
than half is qualified designers.




Offices

Al Mohtaraf offers Kingdom wide services via offices located
in the greater cities of Jeddah, Riyadh and Khobar, as well as
services offered to the LEVANT region via an office based in
Beirut, Lebanon.
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Brand Strategy - Examples

We have selected the following case studies to demonstrate
aspects of Mohtaraf’s work that are particularly relevant to
strategic branding and corporate identity projects.

They show a small selection of the inspirational strategies we
have created to reinvigorate organisations, helping them to
communicate who they are and what they do — through brand
repositioning, aligning the creative with the ambition and enabling
them to compete more effectively in their marketplace.







Saudi Aramco base oil company Luberef Mohtaraf Credentials

Luberef was established in 1976 as a joint
venture between Petromin and Mobil focusing
on domestic supplies to major oil companies
such as Fuchs, Shell, and Mobil. Today Luberef
became the sole producer and supplier of base
oils in KSA and exporter within the GCC.

After their expansion, Luberef was in need for a
full rebranding.

- Old looking Crest

- Innovation, professionalism and expertise
are not expressed externally
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luberef

keeping the world in mation
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General Motors Autozone Mohtaraf Credentials

Balubaid Group of Companies — Dealers of
automotive brands GMC and Chevrolet, needed
to create a new and fresh brand concept for a
multi-brand automotive retail.

The scope of work included research and
development of a company name, a full brand
development, and ended with a successful
completion of a full teaser / revealer campaign.

The identity rolled out on 8 mega showrooms
with a plan to expand to over 25 branches.

Autozone.. Hit the road strong



General Motors Autozone Mohtaraf Credentials

autozone O



General Motors Autozone Mohtaraf Credentials

dautozone

RECEPTION | Jl_aAf

‘-’-ﬁ




General Motors Autozone Mohtaraf Credentials




General Motors Autozone Mohtaraf Credentials




General Motors Autozone Mohtaraf Credentials

Teaser vs revealer




General Motors Autozone Mohtaraf Credentials

b ) g e 19 b

[IAE R L PR T BPE R wd 5
T L e
L LR Tt R

i 3






Sooq Okaz Mohtaraf Credentials




Sooq Okaz Mohtaraf Credentials







Douaihy | Misk sweets Mohtaraf Credentials

Douiahy Rebranding project maintains the family
name in continuum of the familial legacy. The
name served as the inspiration from which the
logo developed, the Arabic form of the ‘haa’
being the focal point of the logo.

Al Mohtaraf also introduced ‘misk’, a new
franchising concept from Beyt Douaihy targeting
a younger crowd. ‘Misk’ maintains its ties with the
mother company in presenting the sweet plate
knafé, yet does that with a hip twist and takes on
the form of a versatile café.
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Saudi professional League identity Mohtaraf Credentials

The Saudi Professional League chose Al Mohtaraf
to design the visual identity and applications of
their commission.

Al Mohtaraf researched into the pool of
competitor league commissions, both Arab and
international, to produce a logo whose visual
vocabulary is harmonious with that pool, but

that is also distinct and contextually specific. The
applications included all stationery and forms,
signage, and also covered banners, sportswear,
and an official magazine featuring match
programs, reviews, and interviews with prominent
Saudi football players.
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Corporate communications Mohtaraf Credentials

For the past few years, mohtaraf was
handling the full corporate communication
touch points for renowned accounts in
Saudi Arabia. We will be showcasing the
following accounts as an example.

SHB Saudi Hollandi Bank
KAUST university

King Abdulaziz Center for world culture
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Corporate communications Saudi Hollandi bank
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Corporate communications KAUST university
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King Abdulaziz Center
for World Culture
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Corporate communications Mohtaraf Credentials

Mohtaraf has been designing arabic
typefaces for many newspapers, banks
and companies. We will be showcasing the
following as an example.

Riyad Bank
SHB Saudi Hollandi Bank
SHMS newspaper

SPL
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Corporate typeface RIYADH bank Mohtaraf Credentials
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AR

Photobank

more than 40,000 photos
























